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Abstract :
In the last week of September 2015, German car giant Volkswagen AG was found to have used
sophisticated software in order to mislead emission tests for almost 500,000 diesel cars for its model
year 2009 to 2015 in US. If the corporate behaviour towards social concerns managed effectively, these
enhance brand image and firm reputation, thereby opening global opportunities for sustainable
profitable business and create value for stakeholders. Given this business environment, social
responsibility in business must be central to global risk mitigation strategies in multinational firms. In
addition to enhancing public image, environmental strategies anticipate an international framework
that increases the economic cost of carbon emissions.
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Introduction
If you don't choose what your company will be, how it will compete and what it will look like tomorrow, it
will shape itself. Or worse, someone else or some outside forces will shape it for you.
– A. D. Manning
The Volkswagen AG Passenger Cars brand, founded in 1937, is one of the world's most successful and
well respected high-volume manufacturers. Originally got base in Lower Saxony, Wolfsburg, situated in
north-western Germany. The core brand of the Volkswagen AG Group maintains prominent production
locations in 14 countries, manufacturing vehicles for customers over 150 markets across the globe. In
December 2014, Volkswagen Passenger Cars set a new record for the number of cars delivered at 6.1
million units. With its claim “Das Auto” the Volkswagen brand stands for innovative, high quality and
reliable cars. With over 70 different car models, Volkswagen AG is represented in all of the main market
segments. Volkswagen has grown tremendously in sales, market share and brand image over the last
few years. In fact, for the first half of 2015, VW for the first time overtook Toyota to claim the world #1
position in auto sales by selling over 5 million vehicles in 2015. Brand consultancy Interbrand says
Volkswagen is worth 10 billion euros and is one of the most valuable German brands.
In the year 1962, “according to Volkswagen AG, no matter which of their cars a customer bought,
reliability was standard.” In 1982, there was an advertisement which preceded the law change making
British drivers belt up in 1983, seat belt use in the back became law for children in 1989; which was
thereafter extended to adults in 1991.The Volkswagen AG brand sells most vehicles in China, Brazil and
Germany. In 2014 its 213,009 mployees accounted for sales revenue of €99,764 million. The details
regarding sales revenue and vehicle sales are provided in the Exhibit 2.
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